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Product Development Strategy
Introduction 
	Product development strategy involves the use of actions, plans and methods for bringing in new products to the market while at the same time modifying these products for creating new businesses. Every step in this strategy requires the use of successful methods for generation of revenues to advance business performance. 	The four major strategies that are used in the generation of revenues in any business include market penetration, diversification, market development and product development. The in cooperation of both reactive and proactive strategies is one of the methods and designs that can be used to ensure that products have been sold to the market in a more efficient way. The reactive strategies involve responding to customer requests, defending against competition, copying competitors and positioning the business as the best in the market. The proactive strategies involve making alliances, investing in entrepreneurs and investing in research. These strategies should always be aimed at identifying of customer needs and developing products that help to satisfy these market needs. 
Product Development Strategies 
	The first strategy in product development is market penetration. Several promotional and pricing strategies needs to be adopted to ensure that the product has been undertaken in the marketplace. These processes include taking the advantage of low prices while at the same time increasing the demand of the products to the marketplace. Ensuring that the market share of the products has been increased is an efficient way of improving the marketing strategy of these products. Market penetration can also be achieved through several methods in which value of the consumers would be achieved through several techniques aimed at attracting these consumers in the market. Using customer data strategy to ensure that the product has been marketed to various number of customers is also a best strategy of ensuring improved product intake to the marketplace. This is a technique that can be used to ensure that the product has been taken to various number of customers. Ensuring that this strategy has been successful is efficient way of improving the manner in which consumers undertake products to the marketplace (Udroiu, Razvan and Paul 45). 
	Making alliances in the market to ensure that the product has been sold to customers in the marketplace is also an efficient strategy for marketing of the product. This helps to improve the manner in which the product is delivered to the final customer. Investing in research and development is also an efficient way in which the business can also improve product intake. This is a strategy that can ensure that a wide number of individuals have taken the product in the marketplace. The strategy is effective in ensuring that there is increased product intake and development in the marketplace. Responding to customer requests is also an efficient way in which these products are taken to the consumers and marketed. This ensures that the products have undergone an effective strategy in which they are marketed and taken to the final consumers (Kumar, Sameer and Promma 103). 
	Diversification is also another essential technique that improves the manner in which the product is taken to the final consumer. This process can involve diversification of marketing strategies to ensure that all consumers in the market undertake the product. In addition, investments in research and development is also another strategy that can improve the manner in which the product is taken to the final consumer. Investments in technology can also help to improve the process in which the product is also taken to the final consumer. This can always help to improve and accelerate the development of the product in the marketplace. Ensuring effective investments in the product development always helps to improve the manner in which the product is taken to the final consumers (Tajvidi, Mina and Azhdar 35). 
Conclusion 
	To sum it up, product development strategies entail the process in which a product is developed and marketed to the consumers. The four major strategies are market penetration, product development, and market development and diversification strategies. All these strategies are aimed at ensuring that consumers in the market have marketed the existing products in the marketplace. Most of the products that are taken to the market should be aimed at finding ways in which costs are reduced while unique features in these products are added to ensure that these products can be taken by the consumers. Ensuring effective collaboration and teaming up with the consumers to ensure that these products have been marketed to the consumers is the most effective strategy for ensuring that the products have been undertaken by the consumers. This is an efficient way of ensuring that these products reach the consumers on the specified timelines. 
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